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Learn more:
COA’s Patient Advocacy Network: www.coaAdvocacy.org

Community Oncology Alliance: www.communityoncology.org
Time To Screen: www.timetoscreen.org

• Updates: Community Oncology Alliance (COA) and COA’s Patient 
Advocacy Network (CPAN)

o Timely Access to Cancer Treatment (TACT) Act

• What is the Time to Screen campaign

• Ways YOU can get involved

• Time to Screen resources

Today’s Chat 
Agenda

http://www.coaadvocacy.org/
http://www.communityoncology.org/
http://www.timetoscreen.org/


The Timely Access to Cancer 
Treatment Act of 2021

Ask your Congressional representatives to cosponsor H.R. 3258!

• The Timely Access to Cancer Treatment Act of 2021 (TACT Act) was 
recently introduced by Representatives Terri Sewell (D-AL) and Gus 
Bilirakis (R-FL).
o Details: https://sewell.house.gov/media-center/press-

releases/reps-sewell-bilirakis-introduce-legislation-ensure-timely-
access

• What the TACT Act does:
o Requires PBMs and insurers to ensure patients with cancer can 

receive their prescribed medication within 72 hours – failing that, 
the patient will be allowed to seek out medication from any 
professionally licensed source of their choosing. 
§ The medication will be covered under the patient’s plan with 

full use of the patient’s applicable benefit(s). 
o The pharmacy benefit provider must confirm receipt within 24 hours 

and indicate ability to fill the prescription within the required 72-
hour time limit.  

o Any prior authorization required by the pharmacy benefit provider 
must take place within the 72-hour time limit.

• Please contact your Congressional offices as soon as possible and ask 
them to cosponsor H.R. 3258!To request our TACT Act Support Kit, please contact CPAN Executive Assistant, Tracey Banks at tbanks@coacancer.org

https://sewell.house.gov/media-center/press-releases/reps-sewell-bilirakis-introduce-legislation-ensure-timely-access


Thank YOU for being a part of 
our monthly advocacy chat

• Launched in August 2020
• Thousands of audience participants
• Esteemed national speakers
• Education & breaking news on advocacy and healthcare policies impacting patients



Campaign Updates & 
Results Highlights



Time to Screen is A Proud 
Collaboration Between



Educate the public on the importance of cancer 
screenings and taking control of their health

Provide solutions and make it easy for people to 
schedule a cancer screening appointment

Public Awareness Campaign to Boost Screening

Emphasize safety with modified procedures, 
masking, and social distancing



Core Campaign Components

Free Consumer Tools

CancerCare toll-free hotline 1-855-53-SCREEN

Time To Screen website with education and 
information www.TimeToScreen.org

Database of screening locations and options for 
major cancer types

http://www.timetoscreen.org/


Core Campaign Components 

Tapping Into Stakeholder Networks

COA & CancerCare community activation

Partnerships with clinicians and employers

Local market amplification and promotion



Core Campaign Components

Public Awareness & Advertising

Spokesperson engagement

Public service announcements

Media outreach



Key Milestones 
ü Campaign Launch at COA Conference (April 8) 

ü Release of Public Service Announcements (July 22) 

ü National and local media relations begin (July 22 and beyond) 

ü Practice toolkit and materials released (August 5)

ü Advocate and Employer toolkits released (September 8)



Earned Media – National Metrics 
• As of August 4, Time to Screen 

• Covered in 61 national media outlets
• 266 million media impressions

• Time to Screen PSAs featuring 
Patti LaBelle launched
• Kicked off national and regional 

media outreach 
• PSA placement data will be available 

in early September



• National coverage in 
• Self magazine
• USA Today 
• The Hill 
• Fierce Pharma
• Yahoo!Life

• State coverage 
• 26 states, featuring COA 

member practices
• Print, TV, radio interviews 

ongoing



National and State PSAs



Shout out and thank you to…
• Dr. Schnell (multiple!)
• Dr. Patt (multiple!)
• Dr. Rao (multiple!)
• Dr. Zon (multiple!)
• Dr. Blau
• Dr. Perry
• Dr. Atkins
• AON (multiple!)
• MOASC (multiple!)
• OneOncology (multiple!)

• New York Cancer & Blood (multiple!)
• Center for Cancer & Blood Disorders (Dr. 

Parra)
• Oncology Consultants (Dr. Campos, 

multiple)
• Florida Cancer Specialists (multiple docs, 

incl. Dr. Diaz)
• Hematology & Oncology Consultants (Dr. 

Mathews)
• RCCA
• And many more…



Digital Traffic (through Aug 4) 

• Website Visits 
• Users: 24,000 (5,355% growth since April 1)
• Pageviews: 29,195 (3,315% growth since April 1)

• Digital Advertising 
• Clicks: 36,440
• Impressions: 7.2 million



Digital and Social Media – July 22 Launch 
• Posts from Patti 

LaBelle and 
promoted posts from 
Time to Screen

• Time to Screen 
launch posts 
generated more than 
23,000 clicks



Social Media (through Aug 4) 
• Twitter

• 23,159 impressions 
• 763% more engagement following launch than in June

• Facebook
• 66,312 engagements (clicks, likes, shares, comments)
• New page followers increased 73% in July

• Instagram
• Gained 242% more followers during launch
• Content Interactions saw a 300% increase in July



Get Involved Options (on Time to Screen website)

• Core campaign content, 
includes: 
• Social media content, digital 

ads, videos,  graphics, 
campaign literature, etc.

• Toolkits for practices, 
advocates, and more!

• Include everything you 
need or want:
• Op-eds
• PSA scripts
• Letters to editors
• And more..



Thank You to Nick Ferreyros & Our Listeners!
Don’t miss our next advocacy chat

October is Breast Cancer Awareness Month – Learn about the second 
most common cancer in women including resources and tools.

Wednesday, October 13, 2021, 12:00 PM – 12:30 PM ET

Stacy Lewis
Chief Program Officer and

Deputy Chief Executive
Young Survival Coalition
www.youngsurvival.org

http://www.youngsurvival.org/

